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Australia’s International Business Survey (AIBS) 2018 is the
largest undertaking of its kind in the country. The AIBS is an
annual survey of current conditions and future outlooks of
internationally-engaged Australian businesses that has been
conducted for the past five years.

This sub-report focuses on AIBS 2018 respondents from the
education and training sector (education), who accounted for
9% of overall survey respondents and were the fourth- largest
sectoral grouping.

Education respondents tended to be either very large or very
small by headcount, with 55% employing 19 or fewer people
and 22% employing 500 or more. Total revenue also tended to
be either very large or very small, with 29% of reporting less
than AUD 1 million in total revenue in the last financial year
and 15% over AUD 200 million.

Most education respondents were headquartered in Victoria
(32%), New South Wales (25%) and Western Australia (20%).

In terms of international experience, around one-quarter

of education respondents first started earning international
revenue in the last five years, and one-quarter more than 20
years ago. This was similar to the international experience of
AIBS 2018 respondents overall.

Composition of international business
engagement

Consistent with the characteristics of the sector, 90% of
education respondents were involved in exporting services,
while 15% were involved in importing services. Nearly
one-third of education respondents were involved in other
international activities, such as international research and
development.

Education respondents were evenly split between earning
export sales from overseas customers and businesses,
compared to a 75/25 split for overall survey respondents.

In terms of international revenue, one-quarter of education
respondents reported earning less than AUD 100,000 in the
last financial year, while 20% reported earning AUD 10 million
or more — these figures were in line with those of overall
survey respondents.

However, education respondents earned international
revenue from far more countries than overall survey
respondents, with 20% earning from more than 20 countries
compared to 9% of overall AIBS 2018 respondents who did.

The top international revenue markets for education
respondents were India (29%), China (21%), Malaysia (13%)
and Hong Kong (13%). These differed from the top markets for
overall AIBS 2018 respondents, which were led by the United
States, China and New Zealand.

India was a far more significant revenue market for education
respondents (29%) than overall survey respondents (6%),
while the United States was far more important for overall
survey respondents (25% versus 9%).

Beyond 2018: opportunities and risks

Looking forward, education respondents were less optimistic
in their financial outlook than overall AIBS 2018 respondents,
with 58% expecting the next two years to be better than the

last two, compared to 66% of overall respondents.

The employment plans of nearly three-quarters of these
optimistic education respondents were influenced by their
positive outlook, and 62% of them planned to increase
employment in Australia as a result.

In addition to currently serving more markets than overall
respondents, education respondents also planned to expand
into more new markets. More than half (51%) planned to
expand to four or more new markets, compared to 45% of
overall survey respondents.

The six top target markets for education respondents were
all located in Asia, led by China (32%), Indonesia (29%) and
Vietnam (26%). This varies from overall survey respondents,
where the United States and the United Kingdom ranked first
and third, respectively.

The United States (7th) and New Zealand (10th) were the
only non-Asian target countries amongst the top 11 markets
reported by education respondents.

The main reason for selecting these markets was an increased
focus on the countries in question (14%), followed by simply
expanding into new markets (12%).
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FIGURE 2.3: SIZE OF INTERNATIONAL REVENUE LAST

FIGURE 2.1: TYPES OF INTERNATIONAL ACTIVITY
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